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Whatever  it  is  to  anybody  else,  to  the  advertiser  New  York  is  the 
most.  It  is  the  biggest  market.  It  is  the  busiest  market.  It  is  the  market 
most  other  markets  try  to  be  like.  It  is  the  most  challenging  market,  the 
most  rewarding  market,  definitely  the  market  to  be  in. 

For  the  past  year  and  more,  The  New  York  Times  has  been  running 
a  series  of  advertisements  intended  to  help  advertisers  discover  New 
York.  These  advertisements  have  evoked  sufficient  interest  and  response 
to  induce  us  to  reprint  some  of  them  in  this  volume. 

Credit  for  the  photographs  goes  to  Robert  Frank,  an  adopted  New 
Yorker  who  sees  our  city  with  eyes  as  wide  and  as  penetrating  as  his 
camera  lens.  The  essay  about  New  York  is  contributed  by  Gilbert  Mill- 
stein,  a  native  and  dedicated  New  Yorker  who  works  at  it  for  the  enlight- 
enment and  entertainment  of  readers  of  The  New  York  Times. 
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By  way  of  Introduction 


The  salient,  the  ineluctable  fact  about  New  York,  whether  it  is  told 
lyrically  or  scientifically  or  historically— or  even  denied  strenuously— is 
that  here  is  the  pulse  by  which  the  heartbeat  of  the  world  is  measured. 
The  pulse  is  so  insistent  that  it  commands  the  attention  of  the  most 
distracted  and  compels  the  belief  of  the  least  committed.  A  lapidary 
adjusting  his  loupe  in  a  loft  on  West  Forty-seventh  Street  will  hasten 
the  steps  of  a  diamond  miner  in  South  Africa's  Rand  diggings,  bring  a 
brief,  small  smile  of  satisfaction  to  die  otherwise  impassive  face  of  the 
gentleman  from  De  Beers  in  London,  and,  in  Antwerp,  gladden  the 
heart  and  steady  the  hand  of  a  dealer  in  cut  stones. 

The  diamond  scrutinized  on  West  Forty-seventh  Street  may  be 
presented  triumphantly  to  a  lady  in  Dallas,  but  it  will  have  been  bought 
on  Fifth  Avenue.  It  may  refract  light  from  a  crystal  chandelier  in  a  home 
on  Coldwater  Canyon  in  Beverly  Hills,  but  the  chances  are  the  chande- 
lier was  purchased  from  an  antique  dealer  on  Madison  Avenue  on  the 
advice  of  an  interior  decorator  in  the  East  Fifties.  The  chances  are  no 
less  that  the  popular  music  making  the  lady  wearing  the  diamond 
breathe  more  quickly  (thus  creating  more  refractions)  was  composed  in 
the  Brill  Building  (on  Broadway),  heard  first  in  a  musical  comedy  (on 
Broadway),  and  recorded  in  a  former  church  on  the  East  Side.  To  the 
musicians  playing  it,  New  York  is  "The  Big  Apple"  and  all  other  jobs 
elsewhere  are  just  "gigs." 

The  musician's  Big  Apple  is  the  lyricist's  "New  York,  New  York,  it's 
a  hell  of  a  town."  In  its  faint,  faint  undertone  of  amused  exasperation 
(that  of  someone  faced  with  the  preposterous  need  to  put  calipers  on  the 


incalculable),  there  can  be  read  as  profound  an  expression  as  may  be 
imagined  of  love  and  respect  and  awe.  However  expressed— on  a  stock 
ticker,  a  bill  of  lading  or  an  airlines  baggage  tag;  in  a  letter  of  introduc- 
tion, a  clothing  label  or  a  cheap  iron  miniature  of  the  Statue  of  Liberty— 
the  yearning  for  the  city  is  fierce  and  uncompromising.  People  will  go  to 
extravagant  lengths  to— there  is  no  other  way  of  describing  the  act— 
achieve  New  York. 

"I  want  the  best  of  everything.  The  best  fruit,  the  best  clothes,  the 
best  underwear,  even  if  I'm  the  only  one  knows  I'm  wearing  it,"  an 
actress  named  Julie  Newmar  told  an  interviewer  some  time  ago.  She  is 
an  exceptionally  tall  girl  from  California,  blonde  and  theatrical,  a  celeb- 
rity in  a  small  way.  "That's  why  I  came  to  New  York,"  she  added. 
"Because  if  you  make  it  here,  you  make  it  anywhere."  The  throb  of  con- 
viction in  her  tone  was  unabashedly  rich,  nakedly  sentimental  as  the 
vox  humana  of  the  organ  in  the  Radio  City  Music  Hall.  She  is  a  New 
Yorker,  transfixed  by  the  city. 

For  here  is  the  true  north  of  the  world,  the  focal  point  of  entertain- 
ment and  communications,  of  industry  and  finance  and  art.  New  York  is 
the  great  marketplace,  the  most  tremendous  history  has  ever  known,  a 
seaport  and  crossroads  (and  airport)  without  equal,  and  no  corner  exists 
where  the  chaffering  emanating  from  it  cannot  be  heard.  Everything 
that  is  not  dreamed  of  or  made  here  must  eventually  find  its  way  to  New 
York  to  reach  fruition.  It  is  hardly  a  coincidence  that  the  United  Nations, 
for  example,  conceived  at  Dumbarton  Oaks  and  spawned  in  San  Fran- 
cisco, reached  physical  and  moral  maturity  in  New  York  City. 

New  York  is  an  accumulation  of  things,  people  and  meanings  so 
vast  and  compelling  that  any  degree  of  sophistication,  innocence  or 


love  is  inadequate  to  scale  it  to  size.  It  is  at  once  an  abstraction  mysteri- 
ous as  Stonehenge  and  a  reality  like  an  infinity  of  light  years— x  number 
of  realities  carried  to  the  nth  power— so  that  it  must  be  grasped  simply 
as  a  series  of  the  most  personal  particularities,  contingent  on  time,  place, 
emotional  and  physical  climate  and  all  of  the  tastes,  sounds,  sights, 
textures,  pressures  and  easements  known  to  man. 

The  very  taste  of  the  city  is  exotic  in  the  extreme;  it  makes  the 
tongue  smart.  And  years  of  rolling  it  on  the  tongue  will  not  diminish  the 
delicious  pungency.  Great  events  are  foretold  in  all  the  mutterings  and 
shoutings  of  this  place.  None  other  has  such  a  voice;  it  is  a  voice  with 
perfect  pitch.  No  matter  where  he  comes  from,  what  language  he  speaks 
or  what  happens  to  a  human  being  in  New  York,  once  he  has  heard  that 
voice,  he  will  be  haunted  by  it  for  the  rest  of  his  life,  whether  he  settles 
here  or  15,000  miles  away;  whether  it  woos  or  rejects  him,  lulls  him, 
makes  him  fearful  or  distracts  him  to  the  point  of  ecstasy  or  despair. 
There  is  no  sensation,  from  birth  on,  that  is  not  heightened  for  having 
been  experienced  here;  nowhere  else  on  earth  can  man  or  woman  be  so 
completely  fulfilled. 

.  .  .  Gilbert  Millstein 


Neto  Dork  is 


New  York  is  high  fashion  on  Park  Avenue. 
New  York  is  old-fashioneds  in  the  suburbs. 
New  York  is  5  million  families  growing, 
wanting,  needing,  buying.  New  York  is 
The  New  York  Times.  New  Yorkers  live  by 
it.  It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


M 


New  York  is  an  office  in  the  sky.  New 
York  is  a  home  in  the  suburbs.  New 
York  is  5  million  families  growing,  need- 
ing, wanting,  buying.  New  York  is  The 
New  York  Times.  New  Yorkers  live  by 
it.  It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


iff  if' " 


Where  is  New  York?  It's  in  The  New  York  Times. 

New  York  is  The  New  York  Times.  That's  where 
New  Yorkers  live,  and  how  they  live— 
5  million  families  growing,  needing,  wanting, 
buying.  The  Times  serves  them  with 

the  most  news.  It  sells  them  with  the  most  advertising. 


New  York  is  a  new  building.  New 
York  is  a  new  suburb.  New  York  is 
5  million  families  growing,  wanting, 
needing,  buying.  New  York  is  The  New 
York  Times.  New  Yorkers  live  by  it. 
It  serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  a  new  sound.  New  York  is 
a  new  suburb.  New  York  is  5  million 
families  growing,  needing,  wanting, 
buying.  New  York  is  The  New  York 
Times.  New  Yorkers  live  by  it.  It 
serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  an  ocean  liner.  New 
York  is  a  suburban  train.  New  York 
is  5  million  families  growing,  wanting, 
needing,  buying.  New  York  is  The  New 
York  Times.  New  Yorkers  live  by  it.  It 
serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  a  Broadway  opening.  New 
York  is  a  suburban  housewarming. 
New  York  is  5  million  families  growing, 
needing,  wanting,  buying.  New  York  is 
The  New  York  Times.  New  Yorkers  live 
by  it.  It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


New  York  is  ringside.  New  York  is 
fireside.  New  York  is  5  million  fam- 
ilies growing,  wanting,  needing, 
buying.  New  York  is  The  New  York 
Times.  New  Yorkers  live  by  it.  It 
serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  a  night  at  the  opera.  New- 
York  is  an  evening  at  home.  New  York 
is  5  million  families  growing,  wanting, 
needing,  buying.  New  York  is  The 
New  York  Times.  New  Yorkers  live  by 
it.  It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


New  York  is  children  at  school.  New  York  is  mothers 
at  market.  New  York  is  5  million  families  growing, 
needing,  wanting,  buying.  New  York  is  The  New  York 
Times.  New  Yorkers  live  by  it.  It  serves  them  with 
the  most  news.  It  sells  them  with  the  most  advertising. 


New  York  is  a  home  run  at  Yankee  Stadium. 
New  York  is  the  run  home  after  work. 
New  York  is  5  million  families  growing, 
needing,  wanting,  buying.  New  York  is 
The  New  York  Times.  New  Yorkers 
live  by  it.  It  serves  them  with  the  most 
news.   It  sells  them  with  the  most  advertising. 


New  York  is  a  new  hat  for  Spring.  New 
York  is  a  new  house  in  the  suburbs.  New 
York  is  5  million  families  growing,  wanting, 
needing,  buying.  New  York  is  The  New 
York  Times.  New  Yorkers  live  by  it. 
It  serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  up  in  Central  Park.  New  York 
is  out  in  the  suburbs.  New  York  is  5  million 
families  growing,  wanting,  needing, 
buying.  New  York  is  The  New  York 
Times.  New  Yorkers  live  by  it.  It 
serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  people  in  conference. 
New  York  is  people  at  home.  New  York 
is  5  million  families  growing,  needing, 
wanting,  buying.  New  York  is  The 
New  York  Times.  New  Yorkers  live  by  it. 
It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


New  York  is  new  art  by  new  artists.  New 
York  is  new  homes  in  new  suburbs.  New 
York  is  5  million  families  growing,  want- 
ing, needing,  buying.  New  York  is  The 
New  York  Times.  New  Yorkers  live  by  it. 
It  serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  a  rare  diamond.  New  York 
is  a  new  supermarket.  New  York  is  5 
million  families  growing,  needing, 
wanting,  buying.  New  York  is  The  New 
York  Times.  New  Yorkers  live  by  it. 
It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


New  York  is  a  pa- 
rade. New  York  is 
a  suburban  picnic. 
New  York  is  5  million 
families  growing, 
needing,  wanting, 
buying.  New  York 
is  The  New  York 
Times.  New  Yorkers 
live  by  it.  It  serves 
them  with  the 
most  news.  It  sells 
them  with  the 
most  advertising. 


New  York  is  getting  together  for  a  meeting  at 
the  office.  New  York  is  getting  together  for 
a  picnic  over  the  weekend.  New  York  is  5 
million  families  growing,  needing,  wanting, 
buying.  New  York  is  The  New  York  Times.  New 
Yorkers  live  by  it.  It  serves  them  with  the  most 
news.  It  sells  them  with  the  most  advertising. 


Supermarket  ? 

New  York  is  the  super  of  all  markets. 
5  million  families  growing,  needing, 
wanting,  buying.  New  Tfork  is  The  New 
York  Times.  New  Yorkers  live  by  it. 
It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


New  York  is  a  young- 
ster shopping  the  cookie 
jar.  New  York  is  a 
mother  shopping  her 
newspaper.  New  York 
is  5  million  families, 
mothers  and  young- 
sters, growing,  needing, 
wanting,  buying.  New 
York  is  The  New  York 
Times.  New  \brkers  live 
by  it.  It  serves  them 
with  the  most  news. 
It  sells  them  with  the 
most  advertising. 


ENTRANCE 


How  do  you  get  anywhere  in  New  York? 

By  subway.  By  suburban  train. 
By  The  New  York  Times.  New  York  is  5  million  families 
growing,  needing,  wanting,  buying.  New  York  is 
The  New  York  Times.  New  Yorkers  live  by  it.  It  serves 

them  with  the  most  news.  It  sells  them  with  the  most  advertising. 


ENTRANCE 


New  York  is  a  summer  festival  for 
New  Yorkers,  too.  S  million  families 
of  them,  growing,  needing,  wanting, 
buying.  New  York  is  The  New  York 
Times.  New  Yorkers  live  by  it.  It 
serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 


New  York  is  worship  on  Sunday.  New 
York  is  back  to  work  on  Monday.  New 
York  is  5  million  families  growing,  want- 
ing, needing,  buying.  New  York  is  The 
New  York  Times.  New  Yorkers  live  by 
it.  It  serves  them  with  the  most  news. 
It  sells  them  with  the  most  advertising. 


New  York  is  a  girl  in  love.  New  York 
is  a  wedding  in  June.  New  York  is 
5  million  families  growing,  needing, 
wanting,  buying.  New  York  is  The  New 
York  Times.  New  Yorkers  live  by  it.  It 
serves  them  with  the  most  news.  It 
sells  them  with  the  most  advertising. 
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